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Electronic Commerce 10th Edition
The change from old to new technologies has fundamentally changed the relationship between the consumer and the firm. This book is at the frontier of behavioural
research into how these new commercial realities are borne out in practice, examining the adoption of e-commerce by small firms and the transactional phenomenon
that entails access to the Internet. In analyzing the process of e-commerce adoption and why e-commerce actors behave as they do, its coverage includes the
adoption of information and communication technologies (ICT) by small firms; the use of ICT applications to support marketing and sales transactions; and the
factors that influence consumers' online purchasing decisions.
The comprehensive coverage of the Sixth Edition equips students with the latest information on e-commerce—concepts, models, strategies, and techniques that can
be used to build useful e-commerce applications. The book features several comprehensive and diverse case studies and data on Indian corporations, as well as
multinational companies showing success and failure of their Web-based electronic business models. Coverage of a broad range of topics, including the latest
developments in technology as well as taxation issues, makes the book a solid introductory text for the rapidly expanding number of courses in e-commerce for the
students of business management and commerce at undergraduate and postgraduate level, and also, for the students pursuing courses in computer applications,
information technology and computer science engineering. KEY FEATURES • Provides coverage of all elements of e-commerce, including customer relationship,
supply chain management, e-payment, e-security, mobile commerce, and Web designing. • Addresses key legal issues related to taxation (including GST), privacy,
copyright, and so forth. • Gives the end-of-chapter Internet search exercises to help students develop analytical skills. • Defines key technical terms in the glossary.
NEW TO THE SIXTH EDITION • Updated tables and figures throughout the book • Mobile business models, which are gaining more importance nowadays • New topics
such as business models, search engine optimization, digital payment transition in India, and so on • Augmented sections on social media marketing, security on the
Internet, etc. • Completely revamped chapters on ‘Information Systems for Mobile Commerce’, ‘Legal and Ethical Issues’, and ‘E-commerce Laws and Taxation
Issues’. TARGET AUDIENCE • MBA/PGDM/BBA • MCA/BCA • B.Tech (IT/CSE) • M.Tech (IT) • M.Com/B.Com
"E-Commerce 2015"" is intended for use in undergraduate and graduate e-commerce courses in any business discipline. "" ""The market-leading text for e-commerce
"This comprehensive, market-leading text emphasizes the three major driving forces behind e-commerce--technology change, business development, and social
issues--to provide a coherent conceptual framework for understanding the field. Teaching and Learning ExperienceThis program will provide a better teaching and
learning experience--for both instructors and students.Comprehensive Coverage Facilitates Understanding of the E-Commerce Field: In-depth coverage of technology
change, business development, and social issues gives readers a solid framework for understanding e-commerce.Pedagogical Aids Help Readers See Concepts in
Action: Infographics, projects, and real-world case studies help readers see how the topics covered in the book work in practice.
This work includes articles addressing the social, cultural, organizational, and cognitive impacts of e-commerce technologies and advances on organizations around
the world. It covers the impact of e-commerce on consumer behaviour, organizational behaviour, and development.
NEW PERSPECTIVES ON THE INTERNET has been updated to cover the newest releases of the three main web browsers including Internet Explorer 9, Mozilla Firefox
4, and Google Chrome. With the New Perspectives critical-thinking, problem-solving approach, students will learn basic to advanced features of the Internet from
Browser Basics to Electronic Commerce. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
E-commerce continues to have a dramatic impact on virtually every aspect of business. And following the 2009 recession on electronic commerce, its role is even
more critical. Packed with the most cutting-edge coverage available, ELECTRONIC COMMERCE, 10e equips students with a solid understanding of the dynamics of
this fast-paced industry. It delivers comprehensive coverage of emerging online business strategies and technologies in the electronic commerce marketplace. By
detailing how the landscape of online commerce is evolving, this market-leading text reflects changes in the economy and how business and society are responding
to those changes. Balancing technological issues with the strategic business aspects of successful e-commerce, the new edition includes expanded coverage of ecommerce growth in China and the developing world, social media and online marketing strategies, technology-enabled outsourcing, and the latest development in
online payment processing systems. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Written specifically for legal practitioners and students, this book examines the concerns, laws and regulations involved in Electronic Commerce. In just a few years,
commerce via the World Wide Web and other online platforms has boomed, and a new field of legal theory and practice has emerged. Legislation has been enacted
to keep pace with commercial realities, cyber-criminals and unforeseen social consequences, but the ever-evolving nature of new technologies has challenged the
capacity of the courts to respond effectively. This book addresses the legal issues relating to the introduction and adoption of various forms of electronic commerce.
From intellectual property, to issues of security and privacy, Alan Davidson looks at the practical changes for lawyers and commercial parties whilst providing a
rationale for the underlying legal theory.
For the first time in history, eradicating world poverty is within our reach. Yet around the world, a billion people struggle to live each day on less than many of us
Page 1/6

Download Free Electronic Commerce 10th Edition
pay for bottled water. In The Life You Can Save, Peter Singer uses ethical arguments, illuminating examples, and case studies of charitable giving to show that our
current response to world poverty is not only insufficient but morally indefensible. The Life You Can Save teaches us to be a part of the solution, helping others as
we help ourselves.
The Law of Electronic Commerce
Electronic Commerce 2018
A Manager's Guide
E-commerce
Business, Technology, Society
EC '09
10th International Conference, EC-Web 2009, Linz, Austria, September 1-4, 2009, Proceedings
Concepts, Methodologies, Tools, and Applications
Scaling for E-business
Concepts and Cases on Value Creation and Digital Business Transformation

This book is the ideal starting point for business managers involved with electronic commerce, as well as technical professionals who want to keep abreast of the
latest trends and issues in management practices affected by electronic commerce technology. You will learn about firewalls, transaction security, electronic
payment methods, and the management issues facing Internet Service Providers. Also fully covered are electronic commerce applications internal to the corporationsupply-chain management, manufacturing, and finance.
This internationally conducted study of the latest construction industry practices addresses a broad range of Information and Communication Technology
applications. Drawing on research conducted in the US and UK, this book presents the state of the art of various ebusiness processes, and examines BIM, virtual
environments and mobile technologies. Innovation is a theme that runs throughout this book, so in addition to the direct impact of these new technical
achievements, it also considers the management styles that helped them to emerge. Examples from industry are illustrated with case studies and presented
alongside research from some of the best known academics in this field. This book is essential reading for all advanced students and researchers interested in how
ICT is changing construction management and the construction industry.
This is a complete update of the best-selling undergraduate textbook on Electronic Commerce (EC). New to this 4th Edition is the addition of material on Social
Commerce (two chapters); a new tutorial on the major EC support technologies, including cloud computing, RFID, and EDI; ten new learning outcomes; and video
exercises added to most chapters. Wherever appropriate, material on Social Commerce has been added to existing chapters. Supplementary material includes an
Instructor’s Manual; Test Bank questions for each chapter; Powerpoint Lecture Notes; and a Companion Website that includes EC support technologies as well as
online files. The book is organized into 12 chapters grouped into 6 parts. Part 1 is an Introduction to E-Commerce and E-Marketplaces. Part 2 focuses on EC
Applications, while Part 3 looks at Emerging EC Platforms, with two new chapters on Social Commerce and Enterprise Social Networks. Part 4 examines EC Support
Services, and Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a collection of online tutorials on Launching Online Businesses and EC Projects,
with tutorials focusing on e-CRM; EC Technology; Business Intelligence, including Data-, Text-, and Web Mining; E-Collaboration; and Competition in Cyberspace.
the following="" tutorials="" are="" not="" related="" to="" any="" specific="" chapter.="" they="" cover="" the="" essentials="" ec="" technologies="" and=""
provide="" a="" guide="" relevant="" resources.="" p
This volume contains 13 thoroughly refereed and revised papers detailing recent advances in research on trading agents, negotiating agents, dynamic pricing, and
auctions. They were originally presented at the 10th International Workshop on Agent-Mediated Electronic Commerce (AMEC 2008) collocated with AAMAS 2008 in
Estoril, Portugal, or the 6th Workshop on Trading Agent Design and Analysis (TADA 2008) collocated with AAAI 2008 in Chicago, IL, USA. The papers originating
from AMEC 2008 address agent modeling and multi-agent problems in the context of e-negotiations and e-commerce. The TADA papers stem from the effort to
design scenarios where trading agents and market designers can be pitched against each other in applications from supply chain management and procurement.
They are all characterized by interdisciplinary research combining fields such as artificial intelligence, distributed systems, game theory, and economics.
Two strengths distinguish this textbook from others. One is its presentation of subjects in the contexts wherein they occur. The other is its use of current events.
Other improvements have shortened and simplified chapters, increased the numbers and types of pedagogical supplements, and expanded the international appeal
of examples.
Electronic Commerce and International Private Law examines the maximization of consumer protection via the consumer's jurisdiction and law. It discusses the
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proposition that a new connecting factor be used to improve the efficiency of juridical protection for consumers who contract with foreign sellers by electronic
means and offers recommendations as to how to amend existing jurisdiction and choice of law rules to provide a basis for the consumer to sue in his own
jurisdiction and for the law of the consumer's domicile to apply. The book will be a valuable resource for academics, students and practitioners working in the areas
of international private law, electronic commerce law and consumer law.
Electronic Commerce, as a gamut of activities involving electronic transactions performed over a network via software that may be more or less autonomous, is an
emerging reality. Strategic studies have shown that electronic commerce is a major growth industry. The book is devoted to the challenges and opportunities that
electronic commerce opens for agent technology. For some time, electronic commerce has attracted the avid attention of agent-builders and agent technology
researchers, and these have decisively contributed to advancing the state of the art in the field. The second-generation software agents now entering the scene hold
great promise for the further advancement of electronic commerce. This book originates from a workshop on Agent-Mediated Electronic Trading held at Agents'98 in
Minneapolis, Minnesota, in May 1998. The eleven carefully reviewed and revised papers present a unique survey of software agents in the context of electronic
commerce.
This textbook provides a comprehensive overview of the essential issues in effective entrepreneurial management. It first introduces readers to the fundamentals of
entrepreneurial management, the nature of entrepreneurial managers and business planning, before exploring the specific topics of creativity and innovation, risk
management, entrepreneurial marketing and organization as well as financing. The authors then move to contemporary topics such as entrepreneurial growth
strategies, e-commerce challenges, ethical and socially responsible entrepreneurial management, franchising, and managing entrepreneurial family ventures. Each
chapter provides a case study and several practice-based examples to help explain the concepts. By providing a truly international approach, this text offers ample
theoretical and empirical insights into entrepreneurship and small business management. It is a valuable and up-to-date resource for teachers and students of
entrepreneurship.
Information Economy Report 2015
Technologies, Models, Performance, and Capacity Planning
The Social and Cognitive Impacts of E-commerce on Modern Organizations
Electronic Commerce
A Study of Electronic Consumer Contracts
Mergers, Acquisitions, and Other Restructuring Activities
Acting Now to End World Poverty
Target XAT 2019 (Past Papers 2005 - 2018 + 5 Mock Tests) 10th Edition
Electronic Government: Concepts, Methodologies, Tools, and Applications
Agent Mediated Electronic Commerce
Impact of e-Commerce on Consumers and Small Firms
Electronic CommerceCengage Learning
Listing over 10,000 entries, Harrod's Librarians' Glossary and Reference Book spans everything from traditional printing terms to search engines and from book formats to URLs.
Revisions for this tenth edition have centred in particular on the Information Society and its ramifications, on the general shift towards electronic resources, and on e-commerce, elearning and e-government, whilst at the same time maintaining key areas predating the IT revolution. Web terminology, URLs and IT terms have been checked and updated, and
coverage of terms relating to digitization and digital resources, portals, multimedia and electronic products has been revised or expanded as necessary. Harrod's Glossary now
includes Knowledge Management terms, and this edition has also focused on developments in the field of intellectual property, copyright, patents, privacy and piracy. It gives wide
international coverage of names, addresses and URLs of major libraries and other important organizations in the information sector, of professional associations, fellowships,
networks, government bodies, projects and programmes, consortia and institutions, influential reports and other key publications. Entries are included on classification and file coding,
on records management and archiving and on both the latest and the most enduring aspects of library and information skills. Even with the Web at your fingertips Harrod's Librarians'
Glossary and Reference Book remains a quicker reference for explaining specialist terms, jargon and acronyms, and for finding the URLs you need, whether you are working in a printbased or digital library, in archiving, records management, conservation, bookselling or publishing.
The convenience of online shopping has driven consumers to turn to the internet to purchase everything from clothing to housewares and even groceries. The ubiquity of online retail
stores and availability of hard-to-find products in the digital marketplace has been a catalyst for a heighted interest in research on the best methods, techniques, and strategies for
remaining competitive in the era of e-commerce. The Encyclopedia of E-Commerce Development, Implementation, and Management is an authoritative reference source highlighting
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crucial topics relating to effective business models, managerial strategies, promotional initiatives, development methodologies, and end-user considerations in the online commerce
sphere. Emphasizing emerging research on up-and-coming topics such as social commerce, the Internet of Things, online gaming, digital products, and mobile services, this multivolume encyclopedia is an essential addition to the reference collection of both academic and corporate libraries and caters to the research needs of graduate-level students,
researchers, IT developers, and business professionals. .
This is a complete introduction to the world of electronic commerce, including balanced coverage of technical and business topics.
Electronic commerce (e-commerce) is rapidly transforming the way in which enterprises are interacting among each other as well as with consumers and governments. Despite
important potential benefits, businesses and consumers in developing countries were for a long time slow to exploit e-commerce. As a result of changes in the evolving landscape for
information and communications technologies (ICTs), this pattern is now changing, and e-commerce is growing rapidly in emerging markets and developing economies. Against this
background, this publication revisits the potential opportunities and risks of e-commerce and examines how countries can benefit the most from the phenomenon in today's
Information Society. Using official statistics and private sector data, it provides an up-to-date review of global and regional trends related to e-commerce in view of changes in the ICT
landscape, focusing on developing countries while drawing lessons from developed countries.
Target XAT 2019 provides the detailed Solutions to XAT 2005 to XAT 2018 original Question Papers. The book also provides the topics of the essays asked in each of these XAT
exam. The book also contains 5 Mock tests designed exactly as per the latest pattern of XAT. Each Mock Test has 2 parts as per the new format. Part I contains questions on
Decision Making, English Language & Logical Reasoning and Quantitative Ability whereas Part 2 contains Essay Writing and questions on General Awareness on Business
Environment, Economics and Polity. The detailed solution to each test is provided at the end of the book. The book also contains the list of essays asked in the last 14 years of XAT
and a list of essays for practice.
As the Web grows and expands into ever more remote parts of the world, the availability of resources over the Internet increases exponentially. Making use of this widely prevalent
tool, organizations and individuals can share and store knowledge like never before. Cloud Technology: Concepts, Methodologies, Tools, and Applications investigates the latest
research in the ubiquitous Web, exploring the use of applications and software that make use of the Internets anytime, anywhere availability. By bringing together research and ideas
from across the globe, this publication will be of use to computer engineers, software developers, and end users in business, education, medicine, and more.
This textbook introduces readers to digital business from a management standpoint. It provides an overview of the foundations of digital business with basics, activities and success
factors, and an analytical view on user behavior. Dedicated chapters on mobile and social media present fundamental aspects, discuss applications and address key success factors.
The Internet of Things (IoT) is subsequently introduced in the context of big data, cloud computing and connecting technologies, with a focus on industry 4.0, smart business services,
smart homes and digital consumer applications, as well as artificial intelligence. The book then turns to digital business models in the B2C (business-to-consumer) and B2B (businessto-business) sectors. Building on the business model concepts, the book addresses digital business strategy, discussing the strategic digital business environment and digital
business value activity systems (dVASs), as well as strategy development in the context of digital business. Special chapters explore the implications of strategy for digital marketing
and digital procurement. Lastly, the book discusses the fundamentals of digital business technologies and security, and provides an outline of digital business implementation. A
comprehensive case study on Google/Alphabet, explaining Google's organizational history, its integrated business model and its market environment, rounds out the book.
AAMAS Workshop, AMEC 2008, Estoril, Portugal, May 12-16, 2008, and AAAI Workshop, TADA 2008, Chicago, IL, USA, July 14, 208, Revised, Selected Papers
EMEA Adaptation
Strategy, Business Models and Technology
Encyclopedia of E-Commerce Development, Implementation, and Management
New Perspectives on the Internet: Comprehensive
The Strategic Perspective
10th Workshop on E-Business, WEB 2011, Shanghai, China, December 4, 2011, Revised Selected Papers
Effective Entrepreneurial Management
A Managerial and Social Networks Perspective
E-Business
Harrod's Librarians' Glossary and Reference Book
Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are presented, ranging from consumer behavior to the
economic theory of competition. Furthermore, this book presents the most current topics relating to EC as described by a diversified team of experts in a
variety of fields, including a senior vice president of an e-commerce-related company. The authors provide website resources, numerous exercises, and
extensive references to supplement the theoretical presentations. At the end of each chapter, a list of online resources with links to the websites is also
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provided. Additionally, extensive, vivid examples from large corporations, small businesses from different industries, and services, governments, and nonprofit
agencies from all over the world make concepts come alive in Electronic Commerce. These examples, which were collected by both academicians and
practitioners, show the reader the capabilities of EC, its cost and justification, and the innovative ways corporations are using EC in their operations. In this
edition (previous editions published by Pearson/Prentice Hall), the authors bring forth the latest trends in e-commerce, including social businesses, social
networking, social collaboration, innovations, and mobility.
Provides research on e-government and its implications within the global context. Covers topics such as digital government, electronic justice, government-togovernment, information policy, and cyber-infrastructure research and methodologies.
This book presents analysis techniques for quantifying and projecting every element of your e-business site's performance and planning for the capacity you
need.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level textbook on the subject. Electronic
commerce (EC) describes the manner in which transactions take place over electronic networks, mostly the Internet. It is the process of electronically buying
and selling goods, services, and information. Certain EC applications, such as buying and selling stocks and airline tickets online, are reaching maturity, some
even exceeding non-Internet trades. However, EC is not just about buying and selling; it also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social networks, and much more. EC is having an impact on a significant portion of the world,
affecting businesses, professions, trade, and of course, people. The most important developments in EC since 2014 are the continuous phenomenal growth of
social networks, especially Facebook , LinkedIn and Instagram, and the trend toward conducting EC with mobile devices. Other major developments are the
expansion of EC globally, especially in China where you can find the world's largest EC company. Much attention is lately being given to smart commerce and
the use of AI-based analytics and big data to enhance the field. Finally, some emerging EC business models are changing industries (e.g., the shared economy
models of Uber and Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce, including smart commerce, social commerce, social
collaboration, shared economy, innovations, and mobility.
This book constitutes the refereed proceedings of the 10th International Conference on Electronic Commerce and Web Technologies, EC-Web 2009, held in
Linz, Austria, in September, 2009 in conjunction with Dexa 2009. The 31 revised full papers presented together with 2 invited papers were carefully reviewed
and selected from 61submissions. The papers are organized in nine topical sessions on e-payments and trust, domain knowledge and metadata exploitation,
design and modelling of enterprise and distributed systems, electronic commerce and web 3.0, collaboration-based approaches, recommender systems
modelling, reputation and fraud detection, recommender systems and the social web, and recommender systems in action.
Packed with cutting-edge coverage, the first Europe, Middle East & Africa edition of E-Business equips students with a solid understanding of the dynamics of
this fast-paced industry. By detailing how the landscape of online commerce is evolving, this market-leading text delivers comprehensive coverage of emerging
online business strategies and technologies in the electronic commerce marketplace.
This book constitutes the refereed proceedings of the Workshop on E-Business (WEB 2011), held in Shanghai, China, on December 4, 2011. The 40 papers,
which were selected from 88 submissions to the workshop, touch on topics that are diverse yet highly relevant to the challenges faced by today's e-business
researchers and practitioners. They are organized in topical sections on social networks, business intelligence, and social computing; economics and
organizational implications of electronic markets; and e-business systems and applications.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce technologies, namely e-commerce. This
acceleration in the acceptance of e-commerce not only changes the face of business and retail, but also has introduced new, adaptive business models. The
experience of consumers in online shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of consumers.
To stay relevant, businesses must develop new techniques and strategies to remain competitive in a changing commercial atmosphere. The way in which ecommerce is being implemented, the business models that have been developed, and the applications including the benefits and challenges to e-commerce must
be discussed to understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern Business discusses the
best practices, latest strategies, and newest methods for implementing and using e-commerce in modern businesses. This includes not only a view of how
business models have changed and what business models have emerged, but also provides a focus on how consumers have changed in terms of their needs,
their online behavior, and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models, website development,
brand management and marketing, and online shopping will be explored in detail. This book is ideally intended for business managers, e-commerce managers,
marketers, advertisers, brand managers, executives, IT consultants, practitioners, researchers, academicians, and students interested in how e-commerce is
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impacting modern business models.
The Life You Can Save
Strategies for e-Business
Research Anthology on E-Commerce Adoption, Models, and Applications for Modern Business
2008, Innsbruck, Austria, August 19-22, 2008
E-Commerce 2015, Global Edition
E-Commerce and Web Technologies
Framework, Technologies and Applications
E-COMMERCE : AN INDIAN PERSPECTIVE, Sixth Edition
Unlocking the Potential of E-commerce for Developing Countries
Electronic Commerce and International Private Law
Digital Business and Electronic Commerce
This text emphasizes the three major driving forces behind e-commerce: technological change, business development, and social issues, to
provide a coherent conceptual framework for understanding the field.
This is the fourth edition of a unique textbook that provides extensive coverage of the evolution, the current state, and the practice of ebusiness strategies. It provides a solid introduction to understanding e-business and e-commerce by combining fundamental concepts and
application models with practice-based case studies. An ideal classroom companion for business schools, the authors use their extensive
knowledge to show how corporate strategy can imbibe and thrive by adopting vibrant e-business frameworks with proper tools. Students will
gain a thorough knowledge of developing electronic and mobile commerce strategies and the methods to deal with these issues and challenges.
For the undergraduate and graduate e-commerce course in any business discipline. The market-leading text for E-commerce. This comprehensive,
market-leading text emphasizes the three major driving forces behind E-commerce-technology change, business development, and social issuesto provide a coherent conceptual framework for understanding the field. The tenth edition features updates to the text, data, figures, and
tables based on the latest marketing and business intelligence available from eMarketer, Pew Internet & American Life Project, Forrester
Research, comScore, Gartner Research, and other industry sources. All opening, closing and Insight on cases are new or updated.
This exciting new text from The Dryden Press provides a strategic marketing and managerial perspective of electronic commerce. The research
of the four highly-qualified authors provides the basis for the book, allowing for first-hand experience, varied viewpoints, and relevance.
Proceedings of the 10th International Conference on Electronic Commerce
Advances in Construction ICT and e-Business
Proceedings of the 10th ACM Conference on Electronic Commerce, Stanford (CA), 06-10.07.2009
Strategy, Planning, Risk Management, and Organization
E-Life: Web-Enabled Convergence of Commerce, Work, and Social Life
Agent-Mediated Electronic Commerce and Trading Agent Design and Analysis
Cloud Technology: Concepts, Methodologies, Tools, and Applications
First International Workshop on Agent Mediated Electronic Trading, AMET'98, Minneapolis, MN, USA, May 10th, 1998 Selected Papers
A Directory of Over 10,200 Terms, Organizations, Projects and Acronyms in the Areas of Information Management, Library Science, Publishing
and Archive Management
An Integrated Approach to Process, Tools, Cases, and Solutions
Introduction to Electronic Commerce and Social Commerce
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